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OnbIT UCNONb30BaHUA NOAKACTOB

U BUOEOKACTOB MNP UHTErpupoOBaHHOM
oby4yeHuu npodeccMoHarbHO
OPUEHTUPOBAHHOMY AOefI0OBOMY
aHIrNTIUUCKOMY A3bIKY

Llens cmamwvu — paccmompenms u OyeHUms (¢ meopemuyecKkoll U NPaKmu4eckoll mo4ex 3peHust) UCNONb308aHUe
NOOKACMO8 U BUOCOKACTNOE NPU UHMESPUPOBAHHOM U3yiUeHuu 08yx Kypcos. «Business English» u «Knowledge
Managementy. Hcnonv3oeanue oliieynomMsaHymulX MexHoL02Ull Nosbluiaen MOmusayuo cmyoenmos K yuéoe,
PacKkpwisaem ux UHMeNIeKmyaibHblll U MEOPYeCcKuli ROMeHYUaL u cnocoocmsyem boiee 3¢hgekmusHol noo-

20mogKe OYOYUUX IKOHOMUCTIOB.

Knroueewvie cnoesa: I’lOOKClCWl, 6”()601(‘(107’}1, ynpaejieHue SHaHusAMu

PRACTICE OF USING PODCASTS AND VIDEOCASTS IN INTEGRATED BUSINESS

ENGLISH TEACHING

The paper aims to consider and assess (from theoretical and practical standpoints) the implementation of pod-
casts and videocasts in the integrated teaching of two courses: Business English and Knowledge Management.
The use of the above technologies enhances the learning motivation of students, provides them with possibilities
to realize their intellectual and creative potential and contributes to their more efficient professional training.

Keywords: podcast, videocast, knowledge management.

BBegeHue

M3MeHeHns, TPOUCXOIAIINE B
COBPEMEHHOM MHUpE, To0aTn3aIus
SKOHOMHUKH, PACIIUPEHUEC 3KOHOMH-
YECKHX, COIMAJIbHBIX U KYJIBTYPHBIX
CBsi3el, BO3pacTarolias cBoOoma Ie-
pEeIBMXKCHUS, MOTPEOHOCTh BIIANCTH
YMCHUSMH, HEOOXOAUMBIMU i1 00-
IIEHUS W BEIEHHUs OW3Heca B IIOJH-
KyIBTYpHOH M MHOTOSI3BIYHOH cpene,
TTOBBICHITH 00pa30BATEIFHYIO 3HAYU-
MOCTh M3Y4YCHHSI MHOCTPAHHBIX SI3BI-
KOB, a O0y4eHHe aHTIINHCKOMY SI3BIKY,
KaK $I3BIKY MEXAYHAPOIHOTO MAEJ0-
BOTO OOIICHHUs, TpUOOpeno ocodoe
3HA4YCHUE.

3HaHHE [IEJIOBOI0 AaHIIUKCKOrO
SI3BpIKA JUISI MHOTHX CIIELIHAJIMCTOB,
MPEIIPUHUMATEIICH W COTPYIHHKOB
KOMITAHUH CTaJl0 >KU3HEHHO BaKHOM
HeobxomumocThio. [Ipu 3TOM ymeHue
o0mIaThCcst M BECTH JETOBYIO IIepe-
MMACKY Ha AHIIUICKOM S3BIKE YacTo
OTIpeNieNIsIeT YPOBEHb IMpoheccrHoHa-
JTU3Ma TOTO WJIM MHOTO COTPYIHHKA.
CrnemoBaTenbHO, OOyYEHHE IETTOBOMY

AQHIIMHCKOMY $I3BIKY B By3€ JIOJDKHO
OBITh OPUEHTHPOBAHO Ha JOCTHIKE-
HHUE NPAaKTHYECKOrO pe3ysibrara, T.c.
(bopMHpOBaHHE U Pa3BUTHE y ydale-
rocs KOMMYHHKAaTHBHOM SI3BIKOBOM
KOMIICTCHLIH, KOTOpas IacT Oyny-
HIeMy CHELUAJINCTy BO3MOXKHOCTB
OOLIeHNs Ha MHOCTPaHHOM SI3bIKE IS
peanu3aniy CBOMX IPO(eCCHOHANb-
HBIX LieJIed U 3a7ad.

PazButre WH()OPMAIIOHHO-KOM-
MYHHKAIIMOHHBIX TEXHOJIOTUH  OT-
KPBLIIO HOBBIC TIEPCIIEKTUBBI TS TIpe-
MO/IaBaHKsl HHOCTPAHHBIX SI3IKOB. VX
MPUMEHEHHE 00NeryaeT U ONTHMHU3H-
pyer mporecc 0Oy4eHHs, OMOraer
MIPEONIONIETh TICUXOJIOTHYECKUiT Oapb-
ep, BO3HHUKAIOIMN y y4Yalluxcsi NpH
UCIIOJIE30BAaHUM MHOCTPAHHOTO SI3bI-
Ka Kak cpencTta oOmeHus. CeromHs
B HAalleM pacHOPSDKCHUH HMeeTCs
pAX HMHCTPYMEHTOB, ITOMOTAIOIINX
cosnarh armocdepy MOrpyXeHHs B
ayTEHTUYHYIO A3BIKOBYIO CPELY, KOTO-
past Tak HeoOXoMMa TP OBJIAJICHUH
WHOCTPaHHBIM sI3bIKOM. [IpakTHuec-

KU OMBIT TMOKa3all, 4To HaubOonee
3¢ GEKTUBHBIMH HHCTPYMECHTAMHU SIB-
JISIFOTCSI TTOJIKACThI U BUJICOKACTHI.

1. Ucnonb3oBaHne NogKkacToB
B oﬁyquvwl UWHOCTpPaHHOMY
A3bIKY

IMoaxkacTHHT — Tpolece co3/aa-
HUS W PACTIPOCTPaHEHUS] 3BYKOBBIX
WM Bujeornepenad (T.e. TOIKACTOB)
BO BceMupHOW cetn. Kak mpasuio,
MOJIKACThI UMEIOT OIPEJICTICHHYIO Te-
MATHKy Y TEPHOIUYHOCTH W3IaHUSI.
OHHM TOCTOSHHO OOHOBISIOTCS, HX
MOXKHO 3arpykaTb aBTOMAaTHUYCCKH,
ecann noanucarbess Ha RSS. Tlep-
BbIe IIOJAKACTHI mosiBriuch, B 2004
roxy. ABtopsl New Oxford American
Dictionary BbIOpamm TEpMHH «100-
xkacmy» ciaoBoM 2005 roma. Ilomy-
JIIPHOCTH TIOAKACTOB CTPEMHUTEIHLHO
pacret: eciu B 2004 roxy monp3oBa-
TensIMu rogkactaMu OsuH 840 TeICSY
yenoBeK, To B 2010 ux 4ucio BbIpoc-
710 10 60 MUJUTMOHOB, U ATOT CTPEMHU-
TEJNBHBIA POCT MPOJOKACTCS. Aynu-
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TOPHIO COCTaBISIIOT 75% BiazeNbLEeB
IU(POBBIX ayAHOIIEEPOB.

[MoakacTMHT — aKkTyanbHas WH-
TEPHET-TEXHOJOT U,  TPUMEHsIeMast
B OOYYCHHUM HHOCTPAHHBIM SI3BIKAM.
Ona oObeauHsieT B cebe Npenmy-
IIECTBA Pagu0 U HHTEpHETa. XOTd
MIPUMEHEHHE TIOJKACTHHTa YMECTHO
MPaKTUYCCKH B 1000 cdepe, rae
OCyIIECTBIISICTCS Tepenada HHQOp-
MAaI[M{ TOJIOCOM M 3BYKOM BOOOIIIE,
OYeBH/IHO, HauboJee TOIXOoAsIIeH
w1athopMoil  [UIsl BHEAPCHHS 3TOM
TEXHOJIOTHH SBJISETCS MPOIeCC H3Y-
YEHUs] MHOCTPAHHOIrO s3blka. bonee
TOTO, MOJKHO TOBOPHTH JaXe O TOM,
YTO MMEHHO B IpOIleCcCe HM3yUeHHMs
WHOCTPAHHBIX S3BIKOB BO3MOXXHOCTH
9TO TEXHOJIOTHH UCTIONB3YIOTCSl MaK-
CHMAJIBHO, TTOTOMY YTO SI3BIK, B 3TOM
KOHTEKCTE, OJHOBPEMEHHO SIBIISICTCS
1 CPEJICTBOM Iepesiadn nH(pOopMaIi,
1 0OBEKTOM M3yUEHHUS.

MHoOTHE METOIUCTBI OTMEYAIoT,
YTO HUCIOJb30BAaHHUE IOJKACTHHIA
ocobeHHO 3((peKTnBHO TpH  00y-
YEHUH ayJIUpOBAaHHIO M TOBOPEHUIO
[1, 2]. UccrenoBarens [Ixo00mHC [3]
10JIaraeT, 4To TBOPUECKUN MOAXO] K
N3YYCHUIO aHITTMHCKOTO SI3bIKa MOYKET
3HAUUTENILHO YBEJIUYUTH 00pa3oBa-
TEJIbHBIC BO3MOXXHOCTHU TOJKACTOB B
OnmvokaiiiemM OyayIeMm.

Paborarp c moagkacTaMu HAMHOTO
ylo0Hee, YeM C TIe4aTHbIMU U3/IaHusI-
Mu. OHHU TTO3BOJISIOT:

— DKOHOMHTBH BpeMsi 00y4daeMbIX H
TIPENo/iaBaTes MpH MOATOTOBKE K
3aHSTHIO (HEKOTOPBIC TEKCTHI yKe
00paboTaHbl: K HUM €CTh CJIOBa-
pH, BOIIPOCHI, 3aJaHusl, mapal-
JIeNTbHBIC TEKCTOBBIC BEPCUH);

— TI0JIy4aTh aKTyalbHbIE, TOCTOSH-
HO OOHOBJIISIEMbIe HOBOCTH;

— UCTIONIB30BaTh 0Oonee MIMPOKUIN
CIIEKTp NEPHOIMUCCKIX U3aHHUH;

— OpraHu30BaTh CaMOCTOSITEIbHYIO
paloTy Ha 3aHATHU U BO BHEay/U-
TOPHOE BpeMs;

— BBIOMpATh COOCTBCHHYIO TpacK-
TOPHIO OOYyYEHHUS] MHOCTPAaHHOMY
SI3BIKY (TIPOCITYIIMBAHKUE IOAKAC-
TOB B y0OHOE BpeMsl, B yI0OHOM
MECTE CTOJIBKO pa3, CKOJIBKO HE00-
XOJIMMO  KQ)KJIOMy KOHKPETHOMY
oOydJaromemycs);

— TIOBBIIIATh YPOBEHb MOTHBAIIUH
00y4alomuxcs, UCTIONB3YsI Pa3HO-
o0pa3zHbie (HOpPMBI 1 BUBI pabOTHI;

— CO3/1aBaTh AYTCHTHYHYIO SI3BIKO-
BYIO CpPey.

MOBCH (MockoBckuii rocynapc-
TBEHHBI YHHBEPCHTET SKOHOMHKH,

CTaTUCTUKM W HH(OPMATUKH) SIB-
nsteTcsi  (IarMaHoM  [PaKTHYeCKOTo
NIPUMEHEHHsT MH()OPMALMOHHBIX TEX-
HOJIOTHI B oOpa3oBaHmu. B TeueHme
HECKOJIBKUX JIET B IIpoIiecce 00y4YeHHst
WHOCTpaHHOMY 131Ky B MOCU wmc-
TIOJIB3YIOTCSI TTOAKACTBI M BUJICOKACTHI.
[Ipu oOyueHWM [EIIOBOMY aHTIIHIAC-
KOMY SI3BIKYy OCOOEHHO YCIICIIHBIM
SIBIISICTCS  MCIIOJIb30BAaHUE IOJIKACTOB
TaKMX MCTOYHUKOB HKOHOMHYECKOH
napopmanuu, Kak The Financial
Times, The Economist, BBC (http://
podcast.fi.com; http:/video.ft.com;
http:/economist.com http://bbc.co.uk/
podcasts, http://bbc.co.uk/news).
[onkacTsl JTOMONHSIOT U PacHINPSIOT
BO3MOXXHOCTH ~ ayJUTOPHOTO 0O0yde-
Husg. OHM TIPOCTO M OPraHWYHO HH-
TErpUPYIOTCS B U3y4aeMblii MaTepuall.
Tak, Hanpumep, NPU M3yYECHUH TEMBI
«Employment» 3p(peKTHBHO HCTIONB-
30BaJCh moakactel FT Money Show
«Good funds hiding bad» September
2, 2010; «Budget 2012.Your money»
March 22, 2012; Listen to Lucy « Why
CEOs cry all the way to the bank»
September 14, 2010; «Small mistakes
attract the biggest troubles» May 24,
2012; «The question with interviews
is why we bother» October 9, 2012;
FT Management «The MBA gender
earning gap» March 25, 2009.

2. UHTerpupoBaHHbIN Kypc
«Business English» +
«Knowledge Management»

1 cents6pst 2011 roma 8 MOCU
CTapTOBaJ OYEHb MEPCHEKTUBHBIN
B SI3bIKOBOM IIJIAHE TIPOCKT: CIICIH-
anm3upoBaHHbll Kypc «Knowledge
Management» Ha aHIIMUCKOM SI3bl-
Ke, KOTOpBIil OBbII IpencTaBieH Opu-
TaHCKOH cTOpoHON B muue Hosequ
Dacemm, BeIyLIEro MpenojaBaTes
BectmMuHCcTEpCKOi  OM3HEC-IIKOJIBI,
uMeroliel OoJbIION OMBIT paboThl ¢
MEXAYHapOAHOH CTYyIEHYECKOH ay-
quropueil B crpanax EBponsl u A3um.

Crynentam 3-ro Kypca Crennaib-
HocTH «MHMpOBasi S5KOHOMHKa» ObLIN
MIPOYUTAHBI JEKIUM Ha aHIIMHCKOM
si3pike B MOCH, u 3areM, B TEUCHHUE
MOCTEAYIOINX TPEX MECSIEB, Kaxk-
Y10 HEEN0, TPEeACTaBIsAICS IOJ-
KacT WJIM BUJICOKACT 110 OAHON UX TEM

Kypca:

PODCAST WEEK 1
Fundamentals of KM and Culture

PODCAST WEEK 2
Creating Knowledge through
E-learning
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PODCAST WEEK 3
Learning, Knowledge and Web 2.0

PODCAST WEEK 4
Collective Intelligence &
Communities of Practice

PODCAST WEEK 5
Social Network Analysis

PODCAST WEEK 6

Emotional Intelligence (EQ),
Multiple Intelligence & Intellectual
Capital

PODCAST WEEK 7
Creating Knowledge through
Storytelling

PODCAST WEEK 8
Managing Internal Knowledge
through Social Media

PODCAST WEEK 9
Complexity, Chaos and Sensemaking

Kaxnas Tema, npencraBieHHas
ayauo- Wik Buueodaiiom, 00Cyx-
nanack Ha Qopyme. B konme kypca
CTY/AEHTBI JOJDKHBI ObUIH BBIIOIHHUTH
HUTOTOBYI0 paboTy: aHaJIM3 OIbITA
MEXK/IyHApOJHbIX  KOMITAaHWH,  aK-
TUBHO wHcronb3yronmx «Knowledge
Management». Tak kak Bcs pabota
T10 U3YYEHHIO KyPca OCYIIECTBIsIIach
Ha aHIJIMHCKOM SI3bIKE, MBI, KakK Ipe-
rogaBaresin Kaepbl MHOCTPAHHBIX
sa3p1k0B MOCH, Bexymue Kypc aHr-
JIMHACKOTO sI3bIKa B IPYIIIaxX, BEIOpaH-
HBIX JUISl Y4acTHsi B HPOEKTe, ObUIN
MIPUDJIAIICHBI K COTPY/IHUYECTBY.

st yeremHoro ocyIecTBIeHUs!
MIPOEKTa HaM IPHUIUIOCH PEIIUTh Psilt
BO3HUKIIINX 33/1a4:

— CKOPPEKTHPOBATH IPOTpaMMy H3Y-
yenusi kypca «Business English»
C ydYeToM MaTepuana Kypca
«Knowledge Management», uH-
TErpUpOBAB €r0 B Y4EOHBIN MpO-
ecc;

— pa3paboTaTth METOIWKY pPadOTHI
10 HHTETPUPOBAHHOMY KYypCY;

— paszpaboTarh mIoccapuil o TeMam
kypca «Knowledge Managementy;

— CO3/1aTh CHCTEMY JIEKCHYECKHX YTI-
PaKHEHUM ISl YCIEIHOIO OBJIA-
JIEHHsI TEMATHYECKOMN JIEKCUKOIA;

— CO34aTh CHUCTEMY YNPaXKHEHUH
Ha ayJupOBaHHE, HalpaBICHHBIX
Ha [IOHMMAaHHUE KaK OCHOBHOW MH-
(dopmanum, TaKk U geTanel aynamo-
MarepHuaoB;

— pa3paboTaTh CHUCTEMY pPEYEBBIX
YIPaXHEHUH JUIsi TeHEepalul MO-
HOJIOTMYECKUX YCTHBIX U IIHCh-
MEHHBIX BBICKa3bIBaHUH 10 TeMe,

a TaKKe MPOBEACHUS 00CYKIICHNUI

U JUCKYCCHH.

Kpome pemieHus MeTOIMYECKUX
3ama4d, MOTpedOoBaNach OpPTraHU3AINL
CaMOCTOSITEJIBHON HMHIMBUAYATbHON
paboTHl CTYICHTOB BHE ayIUTOPHU
U KOJUICKTHBHOHM pabOThI B KOMaH[IE
MIpU BBIIOJTHEHUH 3aaHUAN MO Kak-
JIOM M3yyaeMou Teme Kypca.

Hawm ypanocs cruiaHupoBarh Mpo-
rpaMMHBIH Kypc «Business Englishy»
TaKkuM 00pa3oM, UTO €T0 H3yYCHUE CO-
YeTajloCh ¥ MPOXOJHUIO OJHOBPEMEH-
HO ¢ m3ydeHHeM Kypca «Knowledge
Management». Ha ayanTopHbIX 3aHs-
TUSAX 6800UNACH U OMPAOAMbIBANACH
JeKkcuKka, HeoOXoaumas s TIOHH-
MaHWA M JaIbHEUIIEro oOCYKICHUS
nozkacra. [Ipernogasarens mpemarain
CTIMCOK HOBBIX JIGKCHYCCKHUX CIUHUIL
10 TeMe, BBOAWII U TIEPBUYHO oTpaba-
ThIBaN WX ymnorpednernue. [locme pa-
0OTBI C JIEKCHKOH, 4TOOBI HACTPOHUTH
CTYACHTOB Ha TIPEICTOSIIEe IPOCITY-
LIMBaHUE, 00CYHCOANUCL 00UUe BON-
pocel nookacma. 3ateM MpeaIaraioch
npocIywams nooKacm 6He ayoumo-
puu, 9T0 OBITO a0COIFOTHO HEOOXOIH-
MO, TaK KaK HaBbIKH BOCIIPUSATHS PCUU
HAa CITyX WHAUBHUIyaTbHBI U 3aBHUCAT OT
YPOBHSI SI3BIKOBOH MOATOTOBKH M TICH-
XOJIOTHYECKAX OCOOCHHOCTEeH 00yda-
emoro. Kpome Toro, mnpociyiiBanue
MTOAKACTa BHE AYTUTOPHH ITO3BOJISIO
COKOHOMUTB ayJuTopHOe Bpems. [l
YCIICIIHOTO BBITIONIHEHHUS 3TOTO dTara
CTy/ICHTaM OBbLIH TaHbI PEKOMCHIAIIUH
10 OpraHM3aIlid CaMOCTOSTEIBHOM
pabotel. Ha aymuTopHBIX 3aHATHSIX
TIPOBOMIIOCE  0OCYJHCOeHUe Npociy-
WAHH020, aKIIEHTUPOBAJIMCH TJIaBHBIC
MOMEHTHI M, TpPH HEOOXOIMMOCTH,
BBIJIEISUINCH JleTanu. Haubonee 3Ha-
YUMBbIe, WHTCPECHBIC WM CIOKHBIC
YacTH MOAKACTOB TAKKE MPOCITyIIHBa-
JIUCH B ayJJUTOPHN.

[Ipennaranack oueHb UHTEPECHAsS
TeMaTuKa s 00CyKACHUS:

PODCAST WEEK 4

Collective Intelligence &
Communities of Practice

In your groups, discuss the following
statement and offer comment in the
discussion forum as to whether you
agree or disagree and why...
«Collective Intelligence is a

vital component of an effective
strategy to introduce a CoP into an
organizationy.

PODCAST WEEK 5
Social Network Analysis
What value do you think SNA might

have in the two case study businesses
that you have identified?

What are the ethical and cultural
issues associated with SNA?

PODCAST WEEK 6
Emotional Intelligence (EQ),
Multiple Intelligence & Intellectual
Capital
Take your case study organizations and
answer the following two questions:
* How could they measure their
intellectual capital?
* What are the implications of
creating a knowledge inventory of
what everyone knows?

VHauBUyanbHBIC 3a1aHUS H TEMBI
(dopyma Juisi paboThl B YHHBEPCUTETC-
koM Bupryansnom Kammyce, xotopas
SIBITSIETCS 00S13aTeIIbHOM JIJTs1 CTY/ICHTOB,
OBLTH CBSI3aHBI C TEMATHKOMH ITOJIKACTOB
kypca «Knowledge Managementy u
crocoOCcTBOBaNM OoJiee TONHOMY TIO-
HUMaHHIO N3y4aeMOoro MarepHaia.

Hampumep, Obl1a mpeioxeHa
TeMa JUIsl THANBUIYaIbHOTO 33/1aHHS:
«The communication policy in the case
study organization: its strengths; its
weaknesses; your recommendations
for its improvement», Ttema ¢opy-
Ma: «The reasons for the success in
the case study organizationy». Takum
obOpasom, TeMmbBl Kypca «Business
English» — «Communication», «Suc-
Cess» — OPraHUYHO BIHMJIMCH B KypC
«Knowledge Management».

Yro kacaeTcsi HCIOIb30BaHHS BU-
JICOKACTOB KaK MHCTPYMEHTA ayIupo-
BaHUs, MBI TIOJIaraeM, 4YT0 OHU MOTYT
3HAYUTEJILHO MOBBICUTH HABBIKH BOC-
NPUSTHS HHOCTPAHHOHN PEYH Ha CIyX.
Bce, 4T0 CTYyAEHTHI MOTYT HaOMIONATh
B BHUJCOPOJIHKE (MeCTO AeHCTBHS,
SMOIUH, KECTHI U T.1I.), CO31ACT BaXK-
HBIC 3pUTEIBHBIC CTHMYIIBI JUIS MPO-
W3BOJICTBA PEYM M €€ MPAKTUYECKOTO
ucnone3oBanus. Kpome Toro, mpak-
THKa IIO0Ka3bIBAET, YTO HCIIOJIb30Ba-
HHe multi-media momoraer crTymieH-
TaM IOCTOSIHHO OBITh BOBJICUCHHBIM
B IIpOlleCC KOMMYHHKauuu. B mpo-
necce u3ydyenus kypca «Knowledge
management» CTYACHTBI IPOCMaTPH-
BaJIM BUJEO. DTO ObUIM HEOONbIINE
BUJICOPOJIUKH, HO OHH JIOIOJHSIN
M3y4aeMblii Marepuas M TOBBIIAIN
2 PEKTHBHOCTH yUEOHOTO TIpoIiecca.
B kauecTBe npuMepa MOKHO MpPUBEC-
TH CJICIYIOIINHA BHICOKACT:

PODCAST WEEK 8

Managing Internal Knowledge
through Social Media
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This week is a bit special because
I have TWO exciting pieces for you to
watch and listen to. The first is taken
from the conference that I ran in Ma-
drid one week ago called «Internal
Social Media». The lady presenting
has a lovely clear voice and you can
see her slides too. Her name is Angela
Dunn and she works for the corporate
organisation SAP. They have invested
heavily in understanding how to use
social media to benefit their busi-
ness and to promote communication,
knowledge sharing and learning. No
one else has seen or heard this yet so
it is a first, just for you!

This second film, a documentary,
has just been made about my good
friend, Luis Suarez. He works for IBM
as a Social Computing Evangelist and
agreed to come and speak for me in
Madrid too.

He is unique in that to better
embrace knowledge sharing and
learning he abandoned e-mail three
years ago and communicates totally
through Social Media. This film is just
fantastic! Click on his picture below
to go to the website to view it.

What do you think of using Social
Media for communication?

CTyneHTbl BBICOKO OLEHHIN TpO-
€KT. BOT HEKOTOpBIE OT3bIBBL:

Dear Jozefa

First of all I'd like to thank you for
your really great work you have been
doing for us! From my point of view it
was a great idea to provide us with such
a course at our university. Teamwork
teaches us not only to understand the
spoken English (that was pretty tough
at the beginning) but also to communi-
cate within our groups. It is really nec-
essary for every student to have such
skills if he wants to gain a well-paid
job in the modern world of business.
Moreover, you provide us with up-to-
date information that we could hardly
get ourselves. Owing to your course
we can learn KM. It was also a great
surprise that we could cope with your

INntepatypa

4. http://www.bbc.co.uk
5. http://www.ft.com
6. http:/economist.com

tasks and understand the majority of

information of your podcasts. It makes
us believe in ourselves!

Truly yours

Sophia Belorovskaya

Dear Jozefa
It’s so nice of you that you are in-
terested in our personal opinions. As
for me, the course is quite interesting.
Your course is a process in which we
learn a new subject, using all tools and
sources of information. Your course is
also a great language practice with a
native speaker. Working in groups is
not as simple as we have thought. And
sometimes we can't discuss all pod-
casts because of other subjects (which
we should also learn), but I think we
are learning to sort out such problems.
Best wishes
Nastya Dernova

Dear Jozefa

I want to join Nastya 'words. Your
course is really fascinating and ab-
solutely necessary. The information
which you share with us is interesting
and useful not only for learning a for-
eign language, but also other subjects
(E-learning, Information Technology
and many others).

Thank you, we have more than
language practice.

I will tell you frankly, I do not al-
ways understand everything from the
first listening of a PODCAST but after
that there is a desire to open the dic-
tionary and to look up the meaning of
this or that word.

Thank you!
Sincerely yours
Alina Glushchuk

Hello Jozefa

In my opinion this course is very
interesting. It helps us to develop our
language and communication skills.
But this course is not only language
practice for us. It provides us with
very useful information related to the
modern approach to business and
economy. I think that knowledge man-
agement is a very complicated subject

and it will help us in our future work.
As for me, I like your podcast about
Social Network Analysis. It is really a
very good method which can be used
in practice in the company. I hope that
future podcasts will be useful and in-
teresting too.
Best wishes
Michail Kilinskiy

3akntoueHue

PasButie HHPOPMAIOHHO-KOM-
MYHHUKAIIMOHHBIX TEXHOJOTUH OTKPHI-
JIO HOBBIE MEPCIICKTUBBI ISl H3yUYCHUsI
WHOCTPAHHOTO s3bIKa. YIOOHBIC U
JIOCTYITHBIC TEXHOJOTHUH IOBBIIIAIOT
MOTHBAIIUI0 W TIO3HABATCIBHYIO aK-
TUBHOCTh CTY/ICHTOB, TOMOTAIOT HH-
TEHCU(HUIIUPOBATh W WHIUBUTyaTH3HU-
poBarb 00yUYeHHe, TAI0T BO3MOXKHOCTD
MOJTy4aTh 3HAHUS B JJFOOOM MECTC U B
mo00e BpeMsi, B MaKCHMAJIbHO KOM-
(boptHOI 0Opa3zoBaTenbpHOU cpeze. bes
HOBBIX TEXHOJOTHI OCYIIECTBICHHE
MPOCKTa, OMMCAHHOTO B JIAHHOW CTa-
Thbe, OBIIIO OB HEBO3MOKHBIM.

[IpoekT mMmoOMOr CTyJACHTaM IIO-
JIYYUTh JIOTIOJHUTEbHBIE Tpodec-
CHOHAJIbHBIC KOMITCTCHIIUU. AyTCH-
THUYHAsI SI3BIKOBAsI CPe/ia, aKTyalbHast
TEMaTHKa, BO3MOXXHOCTH OOIICHUS
C HOCHTENEM SI3bIKa, HCCIEOBaHUE
U aHaJIu3 pPeajbHBIX OW3HEC-CHUTYya-
WA W OpraHU3aIiid, 00CYXICHHE U
3aKpeIUICHUEe MaTepuajia B ayluTo-
pHH TIOMOIVIM CTYACHTaM HE TOJBKO
U3y4UTh MPO(ECCHOHANBHBIA KypC
«Knowledge Management», HO 1 3Ha-
YUTEJIHHO TOBBICUTH KOMMYHHUKATHB-
HYIO SI3bIKOBYIO KOMIIETCHIIHIO, O YeM
OHU THUIIIYT B CBOMX OT3bIBaX. TakuM
00pa3om, MpaKTHUYECKUH OIBIT, MPH-
OOpeTCHHBI HaMH TpPHU OCYIIECT-
BJICHUH IPOEKTA, AT BO3MOXHOCTh
c/ieaTh BBIBOJ, YTO WHTCTPUPOBAH-
HOE wU3ydeHHe TMPOPECCHOHATBLHO
OPUCHTUPOBAHHBIX U S3BIKOBBIX KYp-
COB C MPUMEHEHHEM HWHHOBAIHOH-
HBIX WH(POPMAIMOHHBIX TEXHOJIOTHI
aKTyaJIbHO, TIEPCIIEKTUBHO U BEIET K
MOBBINICHUIO KaueCTBA HHOS3BIYHOMN
po¢heCCHOHANBHON MTOATOTOBKH Oy-
JYIIUX CTICI[UATUCTOB.
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